
Ladies’ Room
Take a left out of the conference room, right at 
the end of the hall, turn right again, and the re-
stroom is located on your right next to the water 
fountains.

Men’s Room
Take a right out of the conference room, take 
the first left, turn left again, and the restroom is 
located on your left. 

Wifi 
Network  : GTA-GUEST 
Password    : GTAX706ATL733GAIntonly! 
(Case specific, exclamation point included)

Tweet #GaGovTalks

Playlist
   
      
         http://sptfy.com/5Kd

Nobody cares about you or your site. Really. 
What visitors care about is solving their problems. Now.
Web Pages That Suck http://www.webpagesthatsuck.com/biggest-mistakes-in-web-design-1995-2015.html



 

11 Usability Tips  
(Because this one goes to 11) 

 
 

1. Know your users. Focus on their needs and find out as much as 
you can about what devices they use, their reading level, 
demographics, etc. Every decision you make should be based on 
the user. 

2. Put important content above the fold - but don’t cram a lot of 
information up there. Users will scroll if they feel it’s worth their 
while, but most users do not scroll down the homepage. 

3. Make navigation simple and easy to understand. Use key 
terms to help users find information quickly and efficiently. 

4. Chop all your content in half. You can probably say most of 
what you need to say using half as many words. Use short 
paragraphs, descriptive headings, lists and related images. 

5. Keep your content up to date -- especially documents, 
instructions and contact information. 

6. White space is a good thing. Don’t feel you have to fill up every 
pixel with content. 

7. Get a professionally designed website, and have the design 
tested by users throughout the process. 

8. Use alternative text attributes to explain your images and maps. 
Provide captions for audio and video files. 

9. Don’t focus on the “Three-Click Rule,” which says that users 
shouldn’t take more than three clicks to get to something. Instead, 
focus on making the site easy to use. 

10. Make sure your website is lean and loads quickly. Users are 
impatient, and won’t wait for content to load. Optimize your 
images, and keep your code clean.  

11. Dont use PDFs for information that can be conveyed using HTML. 
PDFs are great for documents that need to be printed, but not for 
information that is meant to be read online. 

 
 



 

Resources 

Easy Usability testing 
● Card sorting - Concept Codify (http://conceptcodify.com) 
● Crazy Egg - (http://www.crazyegg.com)  
● User data and demographics - Google Analytics (http://google.com/analytics) 
● 5 Second Test - (http://fivesecondtest.com) 
● Web Accessibility Evaluation Tool (http://wave.webaim.org) 

 
Sites 

● portal.georgia.gov/interactive/web-standards/50-usability-guidelines - Portal Standards and 
Guidelines 

● Usability.gov - Usability specifically for government 
● Userium.com - Usability Checklist 
● uie.com - Jared Spool’s site on usability  
● http://www.sensible.com/ - Steve Krug’s Website “Advanced Common Sense”  

 
Articles 

 
 
F-shaped Pattern for Reading Content 
(http://www.nngroup.com/articles/f-shaped-pattern-reading-web-content) 
Learn how users follow an F-shaped pattern with their eyes as they read content on 
websites. They start with two horizontal strips, side to side, before looking vertical, up and 
down. 
 
 
 
Top 10 Usability Tips Based on Research Studies 
sixrevisions.com/usabilityaccessibility/10-usability-tips-based-on-research-studies 
Read about what the research shows in regards to tips and techniques used to measure 
the  usability of your website. This article has more than just hear-say or usability myths. It 
provides hard evidence and research to back up claims.  
 
 
 
 
Top Ten Mistakes in Web Design  
http://www.nngroup.com/articles/top-10-mistakes-web-design/ 
Web usability no-no’s. Learn what not to do on your website. 
 
 
 

 
 
How to Conduct a Top Task Analysis 
http://www.measuringusability.com/blog/top-tasks.php  
Learn the ins and outs of top-task ranking from usability experts Jeff Sauro and Gerry 
McGovern.  



 

Portal Web Guides 

portal.georgia.gov/interactive/web-guides 
 

 
Getting Started on Your Website 
This is a guide helping you get ready to make your site live. It includes making sure your 
content is ready, determining your homepage and menu layout, and a checklist to make 
sure nothing gets left out! 
 
 
Choosing a right theme 
This guide is just that: a guide. It guides you through the process of choosing the best 
look and most advantageous theme. Picking a theme for a website is usually the hardest 
part! This guide helps ease up some of those harder theme decisions. 
 
 
Learning about Responsive Design 
Mobile is not the future. Mobile is now. Take a look at this web guide to learn why we 
should embrace mobile, how to better the user’s experience with responsive design, and 
what you can start doing now to make your site more accessible for mobile devices. 
 
 
How to Read Your Google Analytics 
Numbers, numbers, numbers. How can all these numbers and statistics benefit my 
website? Learn how to interpret your numbers, what to focus on, when to check them, 
and how to use them.  
 
 
Why You Should be Blogging 
People are out there talking about the government. Don’t you think we should be too? 
Blogging is a quick, informal way for us as the government to join the conversation. This 
guide shows how to adapt to blogging for the government, including finding discussion 
points, pros and cons to a comment block, and multiple resources.  
 
 
Understanding File Attachments 
There’s one thing for certain - state agencies love their paperwork. On the web, this 
typically results in agency websites with far more files available to download than there 
are web pages to browse. Here are some tips on how to think about your file 
attachments and how to maintain control of them on your website. 
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Heuristic Evaluation 
 
 Check the box if the site achieves this goal. 

Name of Website: _____________________________________________________ 

HOMEPAGE 
  First impression. 
The homepage creates a positive first 
impression and provides relevant information. 
 
 
  Website is credible. 
Credible references, credentials, contact 
information, location, and images of real people 
are displayed on the website. 
 
 
  Professional design. 
The website looks professionally designed and 
up-to-date. 
 
 
  Consistency. 
Page layouts are consistent across the whole 
website. 
 
 
  There is a site description in the window 
title. 
Site descriptions are easily understandable as a 
bookmark. 
 
 
  Clear call to action. 
Users know what to do next and why it benefits 
them. They understand the value and purpose of 
the site. 
 
 
  Location and contact information. 
Contact information is easily accessible from the 
homepage. 
 
 
  Privacy policy. 
There is a privacy policy if the site gathers 
information about users. 
 
 
 

NAVIGATION 
  Users know where they are on the site. 
Breadcrumbs, site maps, and any other active 
page indicators are used. 
 
 
  Navigation is consistent on every page. 
 

ACCESSIBILITY 
  Color. 
Color alone is not used to convey information 
such as links, important messages, and alerts. 
 
 
  Alt attributes are provided. 
Non-text elements, such as images and maps, 
have alternative text. Captions and 
transcriptions are used for audio and video. 
 
 
  Contrast. 
There is adequate contrast between the text and 
background. 
 
 
  Accessible navigation. 
Site can be navigated with a keyboard, without 
using a mouse. Browser's keyboard shortcuts 
aren't overridden. 
 

URLs 
  URL redirection. 
The site's URL works with or without "www". 
 
 
  Site URL is memorable. 
 
 



2 
 

CONTENT 
  Important content is displayed first. 
Important content is above the fold of the 
screen. 
 
 
  Content is scannable. 
There are short paragraphs, descriptive 
headings, lists and images. Visual content is 
used when appropriate, instead of large 
amounts of text. 
 
 
  Uncluttered information and images. 
Pages aren't cluttered with lots of content. There 
is enough white space to support scanning. 
 
 
  Content is written with common language. 
Users can easily understand the content. 
 
 
  Contact and company information is 
displayed clearly. 
Clicking the contact link doesn't automatically 
open an e-mail application. 
 
 
  Content is useful and up-to-date. 
Content provides answers to the most common 
questions asked by users. There are no long 
instructions or "welcome to our website" text. 
 
 
  Images and videos are relevant and 
meaningful. 
There are no unrelated stock photos of models. 
There are high-quality screenshots, videos, or 
photos of the agency and services. Audio/video 
doesn't start automatically unless expected 
behavior. 
 
 
  Use of uppercase letters in prose text is 
avoided. 
Uppercase is used only for formatting and 
acronyms.  
 
 
 

SEARCH 
  There is a search bar. 
 
 
  Search is available on every page. 
 
 
  The search box is wide. 
Users can see search terms they've typed. 
 
 
  Search is a form. 
Users can type search words immediately (not a 
link). 
 

LINKS 

  Links don't open a new browser tab or 
window. 
Exceptions include documents such as PDF, 
DOC, XLS, etc. 
 
 
  Links are easily recognizable. 
Links look clickable. Items that aren't links don't 
look clickable, such as blue or underlined text. 
 
 
  Links, buttons and checkboxes are easily 
clickable. 
 
 
  Important links aren't placed in moving 
features. 
Examples include auto-rotating carousels and 
hidden content in an expanding accordion-type 
feature. 
 
 
  Links are descriptive. 
There are no "click here" links. 
 
 
 
 
 
 
 

 
 
 
Checklist courtesy of userium.com 
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